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SEVEN GUIDING PRINCIPLES OF 
MARKET CITIES

RESEARCH   ▪   POLICY   ▪   ACTION



INCLUDES A WIDE VARIETY OF TYPES OF MARKETS IN A CITY 

AS PART OF ONE MARKET SYSTEM.

PRINCIPLE 1. A MARKET CITY…



PRINCIPLE 2. A MARKET CITY…

ORGANIZES A DIVERSE 

COALITION OF PARTNERS 

AND STAKEHOLDERS WHO 

CAN COLLABORATE AND 

TAKE ACTION TOGETHER TO 

ACHIEVE COMMON POLICY 

OBJECTIVES. 



PRINCIPLE 3. A MARKET CITY…

MEASURES THE VALUE OF ITS MARKETS AND 

UNDERSTANDS HOW THEY FUNCTION. 



PRINCIPLE 4. A MARKET CITY…

HAS DISTRIBUTION 

NETWORKS THAT 

PRIORITIZE AND SUPPORT 

HEALTHY, AFFORDABLE, 

AND SAFE FOOD AND 

OTHER GOODS PRODUCED 

IN THE REGION.



PRINCIPLE 5. A MARKET CITY…

REGULARLY INVESTS IN 

ITS MARKET FACILITIES 

AND THE MANAGEMENT 

SKILLS OF MARKET 

OPERATORS. 



PRINCIPLE 6. A MARKET CITY…

HELPS DIVERSE TYPES OF 

VENDORS START AND 

GROW THEIR BUSINESSES. 
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PRINCIPLE 7. A MARKET CITY…

RECOGNIZES THAT ITS 

MARKETS ARE ALSO PUBLIC 

SPACES THAT WELCOME 

DIFFERENT KINDS OF PEOPLE 

AND MAINTAIN IMPORTANT 

CULTURAL HERITAGE. 
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